Business After Hours To Be Held
Night Before Business EXPO

G

reater Rome Chamber of Commerce member businesses and their employees are invited to
Business After Hours Friday, November 3rd from 5:30 - 7:30 p.m. at the 2006 Business EXPO at
The Forum, one day before the event is open to the public. Admission price to the Business After

Hours is just $5.00, and Business EXPO vendors and their employees will be admitted to both the Business
After Hours and the EXPO free.
Sponsored by Blue Cross/Blue Shield of Georgia, Coosa Valley Federal Credit Union and Purchasing

Alliance Solutions, the 2006 Business EXPO will be open to the public Saturday, November 4th from 10:00
a.m. - 4:00 p.m.
For more information, contact Diane Tracy at the Greater Rome Chamber of Commerce at
706.291.7663 or dtracy@romega.com. ®
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- Ron Steiger - EntrePartners, Inc.
212 -

303 -

305 -
306 -

308 -
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-Southern Broadcasting
102 -
- Coosa Valley Federal Credit Union
104 -
- AmSouth Bank
106 -
107 -
108 -
-Merrill Gardens

- Aliyah Personnel

- Blue Ribbon Foods

- Northside Fitness Center

- Blue Ribbon Foods

- Paula’s Silver & Gold

- A Little Something Monogrammed Gifts
- Jennings Funeral Home

- C&S Trophies

204 -
- American Roof Brite
- United Way

Southern Broadcasting
Southern Broadcasting

ShawHankins
Home Instead Senior Care
Mary Kay Cosmetics - Kimbi Bartik

Booth Western Art Museum

-American Roof Brite

State Farm

- Horseleg Plantation Country Club
Sam’s Club

Rome-News Tribune

- ServiceMaster by Twins

- Northwest Georgia Credit Union

- Coosa Valley Technical College

- Bryant & Garrett Travel

Skin Cancer & Dermatology Center
- Uncle John’s Bar-B-Que

Shorter College

Southwest Key Program, Inc.

- The HoneyBaked Ham & Cafe
Universal Payroll Solutions

M&N Millworks

- Club Fitness

- Adventure Rome-N-Around

- Hands on Rome Floyd County

- Advanced Communications of Rome
- SunTrust Bank

- Georgia Highlands College

402 -
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404 -
405 -
406 -
- Brown & Brown Insurance
408 -
409 -
410 -
411 -
412 -
413 -
500 -
- Apria Healthcare
503 -
504 -
-A.G. Edwards & Sons
506 -
507 -
- Ashland Park Apartments
509 -
510 -
511 -
512 -
- Barnsley Gardens
601 -
602 -
603 -
604 -
605 -
606 -
607 -
- Impact U Consulting Group
609 -
610 -
611 -
612 -

505

508

613

701

Riverwood Retirement Center

GA Department of Labor

Coosa Valley Home Health
Beverly Healthcare

Redmond Regional Medical Center

Redmond Regional Medical Center
V3 Publications

Redmond Regional Medical Center
Promotions Plus

Redmond Regional Medical Center
Downtown Development Authority
PrintWorks

Georgia Heart Training Center
WLAQ AM 1410

Oldies 95.7 FM

The Music Room, Inc.
Floyd County Health Department

Heritage Nissan

Georgia Heart Training Center
Heritage Nissan
Transportation Expo

Rome Braves

Peachtree Planning

Three Rivers Club

Floyd Behavioral Health
Right at Home of NWGA
Berry College

Ford, Gittings and Kane

- The Specialty Hospital
615 -
700 -

Coosa Diagnostic Center
River City Bank

- YellowBook USA
702 -
703 -

Advance Rehab
Provinos

- Prickly Pear

- Jameson Inn

- Healthfield Home Health

- Lansource

- Purchasing Alliance Solutions

- Affordable Healthcare

- Lieberman Family Chiropractic
- Lieberman Family Chiropractic
- Harbin Clinic

805 - Harbin Clinic

806 - Dr. Lavonne Fore

807 - Charles Williams REIC

808 - Charles Williams REIC

809 - McIntosh Commercial Bank

EXPO 2006
November 3-4, 2006
The Forum - Rome, Georgia
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Pirelli Tire Honored by ]J.D. Power and Associates

P irelli Tire, whose North American headquarters are located in Rome, has been honored by J.D.
Power and Associates. Pirelli ranked highest in the mass market/non-luxury vehicle category in
J.D. Power’s 2006 Original Equipment Tire Satisfaction Study. The study measures customers’
satisfaction with the original tires that came equipped on their new vehicles. The study factors in
appearance, handling, ride, traction and wearability. Rankings are based on owner experiences with

their tires during their first year of ownership. =




